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WAYS WE REACH E-470 & EXPRESSTOLL CUSTOMERS

 Social Media
 Email Marketing
 Advertising
 Community Outreach
 Website
 News Media
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Q1 MARKETING ANALYTICS

YTD Expense YTD Revenue Promo Accounts

$75,171.34 $193,365.34 6,280

Mktg. Spend/New 
Promo Account

Revenue / New
Account YTD Rev. – YTD Exp. ROI

$11.97 $30.79 $118,194.00 157%

 Marketing Spend / New Promo Account = YTD Budget / Promo Accounts
 Revenue / New Account = YTD Revenue / Promo Accounts
 Net Income / New Account = (Revenue / New Account) – (Mktg. Spend / New Promo Account)
 Net Income = YTD Revenue – YTD Budget
 ROI = Net Income / YTD Budget

 New ExpressToll accounts created using promo codes: 6,280 (91% increase from Q1 2022)
 15.7% of overall new accounts

 Revenue generated: $193,365.34 (91% increase from Q1 2022)
 15% of overall revenue

 ROI: 157%
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MONTHLY NEW ACCOUNTS & REVENUE GENERATED
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TOP FOUR PROMOTIONAL CATEGORIES
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 CSR Promo: A promo code used by 
Customer Service Representatives to open 
accounts while helping customers.

 LPT Inserts: An ExpressToll advertisement 
included in statements sent to License 
Plate Toll customers.

 Paid Advertising: Accounts opened via 
paid efforts planned by our advertising 
agency, CIG.
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ADVERTISING
Q1 Advertising Outlets:
 Website display
 Google Ad Words
 Pre-roll online video
 Streaming audio
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FOCUSED ACCOUNT CONVERSION

 Newsletters
 New Mover campaign

 License Plate Toll statement inserts
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TRANSACTIONAL EMAIL CAMPAIGN SUCCESS
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 Action Rate: Percentage of customers in the category who corrected their account.
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NEGATIVE BALANCE CAMPAIGN ACTION

$326,961 $158,601 $205,046 

26.1%

26.6%

31.1%

23.0%

24.0%

25.0%

26.0%

27.0%

28.0%

29.0%

30.0%

31.0%

32.0%

 $-

 $50,000

 $100,000

 $150,000

 $200,000

 $250,000

 $300,000

 $350,000

January February March

Payment Amt./Month Payment Rate



11

NEW & CLOSED ACCOUNT EMAIL SUCCESS
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SOCIAL MEDIA SNAPSHOT

Platform Facebook Twitter Instagram LinkedIn Road Updates Total/Average

Followers 20,214 3,137 983 1,667 1,556 27,557

Reach 29,205 19,425 5,105 2,623 15,779 72,137

Engagements 701 308 362 159 277 1,807

Engagement 
Rate 2.30% 1.54% 12.38% 5.72% 5.93% 5.57%

Platform Facebook Twitter Total/Average

Followers 4,512 422 4,934

Reach 6,766 4,055 10,821

Engagements 183 45 228

Engagement Rate 3.20% 3.59% 3.40%
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TOP SOCIAL MEDIA POSTS
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VIDEO

 Quarterly E-470 Now videos
 Including more videos on social media, specifically Instagram Reels
 Highlighting E-470 projects and benefits through “Did You Know?” series
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MEDIA RELATIONS
Proactive Media
 Traffic Advisory for Xcel project overnight closures

 Covered by KRDO in Colorado Springs

Reactive Media
 KDVR Fox31 in Denver

 Two inquiries, one resulted in a story

Looking Ahead
 Several opportunities for TSF coverage
 Road Widening Project

Meet the Media
 Invite reporters to come learn about E-470



16

NEW COMMUNICATIONS CONSULTANT

 Began working with CDR Associates this year
 They also work with CIG
 Community outreach
 Get out into the public more
 Assistance with Incident Management preparation
 Overall communications strategy support
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